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Abstract

Commercial advertising nowadays is considered one of the fundamental elements of
economy, a tool to encourage demand in the part of the consumer, and a way of
competition. This study discusses this subject from the viewpoint of Figh; therefore its
main issue is to seek the Figh's judgments concerning commercial advertisement.

The study discusses two points: the first is the study of this subject from the
contractual viewpoint, and the second is its Figh judgments and regulations. In order to
explain these two points, the study included the following:

Preface — Includes the reasons for choosing this subject, study morals, its problems,
goals, and methodology.

Introduction: Includes four chapters:

First topic: The concept of commercial advertisement.

Second topic: The terms related to the subject-matter.

Third topic: The goals and roles of commercial advertisement.
Fourth topic: The parties of advertisement, and the task of each party.

First chapter: Legitimacy of commercial advertisement and its Figh conditioning. It

included three topics:

+
First topic: Legitimacy of commercial advertisement.
Second topic: Figh conditioning of the commercial advertisement's contract
with its features.
Third topic: Rules of concluding the commercial advertisement and its Figh
judgments.

Second chapter: Figh judgments related to advertisement and its regulations. It
consisted of two topics:

First topic: Figh judgments related to the advertisement and its regulations.
Second Topic: Legal regulations of commercial advertisement in general.
The mentioned topics included demands and branches according to the nature of the
issue.

Conclusion: Most important results of the study have been included, as well as, some
recommendations.
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