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ABSTRACT

This study aimed to investigate and identify the issue of "commercial
advertisements: their concept and ruling in the Islamic jurisprudence" through a
qualitative, inductive analytic, and deductive methodology.

The study aimed to study the commercial advertisements in marketing thought
in respect of the concept, characteristics, and main stays, types, means and evaluating
that from a legitimate (sharia) aspect in a way conducive to independent and integral
concepts for the commercial advertisements in the Islamic economy concluding with the
sharia (legitimate) constraints and criteria that govern the advertising process in the
Islamic economy which makes the advertisement process' parties avoid criticism
levelled to business advertisement by some marketers and educators.

The dissertation included an introduction, four chapters and conclusion, the
introduction was designed to discussing the evolvement of the commercial
advertisement and its development stage, while the rest four chapters dealt with the
issues related to commercial advertisements in the Islamic jurisprudence as follows:
The first chapter - The commercial advertisement its definition, characteristics and type,
the second chapter tackled with the commercial advertisement, its ruling, juristic
characteristics and concepts. The third chapter, the advertising message, its (sharia)
legitimate rulings. The fourth chapter included the sharia, legitimate constraints of the
commercial advertisements, the conclusion included the result elicited through this
study of which: that commercial advertisement in respect of its legitimacy is licit
provided it abides with the sharia constraints and that the aim of the commercial

advertisement is to identify the consumer with its characteristics, commodity benefits or
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the quality of the organization producing it in a way that makes the consumer away
form being cheating or lying to him, and that commitment by the advertisement parties
with sharia constraints obviates the commercial advertisement criticisms leveled to it by
some of marketers and educators, and that committed commercial advertisement 1is
considered a financial source for the Islamic media organizations, therefore the
advertisers, and advertising agencies on publishing or presenting an advertisement have
to select the proper advertising means that fit with the Islamic advertising philosophy.
Conclusion: the study recommended a set of recommendations of which are-
calling the Arab and Islamic governments to establish sharia monitoring bodies to
control business advertisements, correct the wrong one, and establishing rulings and
legislations that obligate the advertising partners to observe the sharia constraints
related to commercial advertisements and inflicting prescribed penalties on those who

may violate them.
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